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Michaela Brown Sales ops manager discusses Sales Intelligence

CASE STUDY: NICHOLS FOOD

Since investing in VECTA sales intelligence, vending supplies company Nichols Foods is well on the
way to achieving its ambitious target of 20 percent growth in the financial year. In addition customer
service has been improved dramatically with 99.2 percent of all deliveries now made on time.

To find out how Vecta can help you sell more intelligently

call +44 (0)1865 381 700
or visit our website

www.vecta.net

VECTA serves up increased sales for Nichols Foods
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